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In 2013, an outbreak of Porcine Epidemic
Diarrhea Virus (PEDv) infected the United
States hog population, killing more than
7 million piglets and resulting in $1.8 billion
in losses for the pork industry. This outbreak
demonstrated the need for improved
communication with stakeholders during all
phases of the crisis. The purpose of this study
was to learn more about the information
seeking behaviors of individuals during a crisis
of this nature, and to test the impact of
various message types on information seeking
behavior.
Five focus groups were conducted with students at a
regional university in the southeastern U.S.
Participants were exposed to two video messages
designed to replicate a television news story
covering an outbreak of PEDv in the U.S. swine
population. Each video message contained different
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Participants expressed a preference for the
story containing:
• More information about the origin of the
disease
• The risk of human transmission
• Status of a vaccine or treatment
• Emotional appeals such as the personal
impact to farmers
In seeking information, participants:
• Consult 3-5 sources
• Prefer web addresses that end in “.edu” or
“.gov”
• Regard governmental sources such as the
United States Department of Agriculture
(USDA) and the Center for Disease Control
and Prevention (CDC) as more trustworthy
than traditional news sources
• Would search immediately, but only
monitor the situation so long as it was
covered by the media.
RESEARCH QUESTION 
What type of information do people seek and
what channels do they use to reach those
trusted sources to learn more information
about a livestock disease outbreak?
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I just felt more informed about it with the second
video, like the first video I got a glimpse of it but I
felt the impact from the second video.
I want to see the second one just because it did
have more precautions that they were taking,
more security measures, and just because it was
a little bit more information.













series of questions about the videos and the
information they contained. Participants were
rewarded an Amazon e-gift card as an incentive.
Each focus group had 4 to 9 participants in
attendance and
lasted between 20
to 40 minutes.
